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Manifesto

The art of hospitality knows no bounds V

It extends beyond walls, to spark inspired experiences everywhere.
We dare to reimagine hospitality not asa place or service, but
infinite connected moments, Whether you want to live, work,

or play.

We are shaping a future where travel unlocks a life lived limitless.
Where powerful brands deliver exceptional experiences and value,
talent and passion deliver awelcoming human touch.

Where innovation constantly expands boundaries,

and acommitment to sustainability gives back

to one planet, many communities.

y t A wlyrwe have created

a holistic ecosystem around the consumer,

and the innovative services and solutions to power it all.
Because the future belongs to those who design it,

and 7 Ny keke to bring you there ¥ first.

A

ACCOR
LiveLimitless

Hotel
Network

5,100+ Hotels
753,000+ Rooms

110 countries

Hotel
Portfolio

51 Brands of which

40 Hospitality Brands
from Luxury to
Economy

To welcome
our guests

300,000

Employees in Accor
Brands






Accor

Solidarity is at the heart of Accor

TAKING CARE OF OUR EMPLOYEES
AND PARTNERS

As the world is in the midst of an unprecedented
health crisis, the Group has taken proactive measures
in April 2020 to support its employees and partners,
by creating Heardst "Pund " a G70m
fund.

The Fund quickly became operational and was able to

help thousands of employees. Given the scale of the

crisis, it will continue its efforts to support employees

in the long term and help them cope with the health
and economic crisis they are going through.

62,000 \ 40 \ Lkuy

beneficiaries countries allocated




ALL STAY WELL

WE ARE COMMITTED TO ENSURING THAT
YOU STAY SAFE AND STAY WELL IN ALL OUR HOTELS

High standards of hygiene and cleanliness are already delivered
across all our brands, all over the world.

The COVID -19 pandemic demands that we elevate those standards
even further; therefore, we have launched the ALLSAFE Label,

which represents some of the most stringent cleaning standards

A enNcEArdeAAK naEe QND2 &aNr dA At N terndaAAd

cleanliness & prevention standards have been developed with and

vetted by Bureau Veritas, a world leader in testing, inspection and
certification. Today 92% of Accor  network has adopted the ALLSAFE

cleanliness and hygiene protocols.

A strategic partnership with AXA
ka world leader in insurance
& assistance

Accor and AXA have announced a
ground breaking global partnership to
provide medical support across all Accor
hotels worldwide should guests need
medical assistance during their stay.























































































































































































































































