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INTRODUCTION

Raffles Hotels & Resorts boasts an illustrious history and 

some of the most prestigious hotel addresses worldwide.  

In 1887, Raffles Singapore set the standard for luxury 

hospitality, introducing the world to private butlers, the 

Singapore Sling and its enduring, legendary service.  

Today, Raffles continues this tradition in leading cities and lavish 

resort locales, enchanting travellers with meaningful 

experiences and service that is both gracious and intuitive. 

Connoisseurs of life choose Raffles, not merely for its aura of 

culture, beauty and gentility, but for the extraordinary way they 

feel when in residence with Raffles. Each Raffles, be it Paris, 

Istanbul, Warsaw, Jakarta or the Seychelles, serves as a 

venerated oasis where travellers arrive as guests, leave as 

friends and return as family. 

Raffles Grand HoteldôAngkor, Siem Reap, Cambodia

GRACIOUS Å INTUITIVE Å SUMPTUOUSLY PAMPERED Å PERFECTLY UNDERSTOOD
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LEGENDARY SINCE 1887

Where travelers from all around the world, 

luminaries, literati and locals would gather, 

exchange ideas and be inspired.

Where writers, movie stars,  politicians, heads 

of state, royalty and a famous cocktail                      

became a defining story.
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Raffles London, UK

ICONIC OASIS

Small exclusive portfolio of unique hotels in top locations 

in key cities

Every hotel is a distinctive and remarkable landmark, an 

icon of its destination

Every hotel is tailor made and enhances the owner's 

personal vision

Brand Image

> 130% 
Indexed for Raffles brand over the luxury competitor 

set:

o Has hotels with strong cultural heritage

o Rich in culture

o Makes me feel the atmosphere of the destination

o Known for its restaurants and bars

o Outstanding/ memorable dining

o Where I feel treated in a special way

o I forget the outside world

Source: BEAM study by BDRC, end 2019
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